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1.2 nsunagnslUufuR (Strategy Implementation) : dauauinagnslugnisufjifodnals
(45 Azuuw)
n. AsIaNuauUURnIsuazn1saenangn1sUUA (ACTION PLAN Development and
DEPLOYMENT)
(1) unuUfUAnns (ACTION PLANS)
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(5)  Aanan1saLiunis (PERFORMANCE MEASURES)
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(6) n1sAIANISAlNan1sANLIUN1S (PERFORMANCE PROJECTIONS)
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v Ao o

ATIAN 2 : HSUUINTS (Customers) (85 AZLLUL)
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2.1 AUAANIIUBIRsUUINNT (Customer Expectations)

2.2 ANUENTUYDILTUUINNT (Customer Engagement)
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Ga3indl 3 ; n15UfUAN"S (Operations) (85 AZLUL)
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2.1 N3zUIUNTVNIU (Work process)
2.2 Useandnaveansufuinis (Operational Effectiveness)
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drunuiiisnisegasls lunsinvidaiuuaiidrdyvasnisuinig
(2) N199RALUVUINAT (Service Design)
drusuiidsnisednsls lunseanuuuuing welidulunudefmuaiidday
drunuladivaluladlvg 9 uinnssy anulaawureinisliuins AualuyuLeveg
($uuins msdilsieanuides (ufsnansznudofandeunardan) uazaLAaesfITionn
o o

£
Y
FNTURDI LINAISUNLUNITBBNLUUUSNNS
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¥ N15IANISHATNIsUTUUIINSEUIUNTS (PROCESS Management and Implement)

(1) nsinszuunslugnisufjia (PROCESS Implementation)
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o avwIndunfesiunaluladfdvianild 1y svuudnludfdugs (Enhanced Automation)
0T (Internet of Things) UsyaUsehng (Artificial Intellisence) Wazszuulfufnisuunaiin

(Cloud Operations)
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3.2 Uszdndwavaan1su)unis (Operational Effectiveness) : dauausiulaldagnelsdinig
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UfjiAn13v0999ANsHiNsIANTTRE1elUTEaNSHE (45 AZLUL)

n. Usgandanuasuseandnavain1sujianis (Operational Efficiency and Effectiveness)
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29507 1 nagns (Strategy)
1.1 N133AviNaens (Strategy Development)
1.2 nstNaenstlUURUR (Strategy Implementation)
iddadl 2 | dfuu3ns (Customers)
2.1 ANUAIANIIYBIRTUUINT (Customer Expectations)
2.2 AN FUUINT (Customer Engagement)
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n15UfURAnN"s (Operations)

3.1 N3LUIUNITYINU (Work process)
3.2 UseanSuaveenisufunnis (Operational Effectiveness)
AUIaN 4 | waaws (Results)
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(Strategy Implementation and Innovation Results)
4.2 maé’wéﬁmﬁ%’w’%mi (Customer Results)
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4.3

(Work process Effectiveness Result)
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